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WITH THE LONGEST EXPERIENCE FROM EXTREME CONDITIONS 

SAFE DRIVING IS OUR TOP PRIORITY

WE MAKE THE UNPREDICTABLE PREDICTABLE
IN ANY WEATHER CONDITION
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128 YEARS OF HISTORY

4



NOKIAN TYRES IN A NUTSHELL
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~4,000
P R O F E S S I O N A L S

4
F A C T O R I E S

519
V I A N O R  S E R V I C E  

C E N T E R S

P R O D U C T S  S O L D  I N

47
C O U N T R I E S

R & D  T I R E  B U S I N E S S 1

>3%
O F  N E T  S A L E S

I N D U S T R Y - L E A D I N G

-84%
C U T  I N  C O 2  

F A C T O R Y  E M I S S I O N S  
( 2 0 1 5–2 0 2 5 )

U S
Dayton (PC & LT)

R O M A N I A
Oradea (PC)

F I N L A N D
Nokia (PC & HT)
Levypyörä (wheels)

1) Including Passenger Car Tyres and Heavy Tyres R&D operations and testing

53%

25%

22%

N E T  S A L E S  B Y  
G E O G R A P H I C A L  A R E A

Nordics

Other Europe

Americas

E U R  
1 . 3 7 B N



FAST SALES RECOVERY 

AFTER THE EXIT FROM RUSSIA

6 1)  Net sales excluding Russia as reported Feb 7, 2023



IN 2025 WE FOCUSED ON IMPROVING  

OUR MARGINS AND CASH FLOW
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Segments operating profit

+28%

Operating profit

35.8M
( 1 . 8 )

P R O F I T A B I L I T Y

K E Y  L E V E R :
 

Price/mix

+58.5M

Change in cash flows

~200M

K E Y  L E V E R S :
 

Reduced capex and improved 
working capital management

C A S H  G E N E R A T I O N



2025 BUSINESS UNIT RESULTS REFLECT 

GROWTH IN PASSENGER CAR TYRES
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9.4%

(6.7%)

10.5%

(12.8%)

-1.0%

(-1.1%)

NET SALES

858 M€

232 M€

364 M€

+11%

-1%

+2%

YoY

CHANGE

SEGMENT 

OPERATING 

PROFIT %

• Significant sales increase

• Profitability driven by price 
increases and sales volume growth

• Soft market impacted sales

• Lower profitability due to weaker 
product mix

• Solid sales development

• Profitability at previous year’s level

HEAVY TYRES

VIANOR

• PASSENGER CAR 

TYRES



OUR STRATEGIC 
JOURNEY
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WE ARE MOVING TOWARD A PREDICTABLE 

AND SUSTAINABLE FUTURE
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L OWER RIS K PROFILE -  G REAT ER FL EXIB ILIT Y  -  HIG HER- ADDED VAL UE

B U I L D I N G  T H E  
N E W  N O K I A N  T Y R E S  

P L A T F O R M

2 0 2 2–2 0 2 5

S U S T A I N A B L E  
V A L U E - D R I V E N  

G R O W T H

2 0 2 6–2 0 2 9



CAPEX NORMALIZING AFTER  

THE MAJOR INVESTMENT PHASE

0

100

200

300

400

2021 2022 2023 2024 2025 2029

11

EUR 
million

Capital expenditure Depreciation

Target

INVESTMENTS 
2021–2025

1) 2021  and 2022 figures include Russia
2) Romanian state aid of EUR 32.6 million not included 

1 1 2

E U R  1  B I L L I O N  
I N V E S T E D  I N  F I V E  
Y E A R S

I N V E S T M E N T  P H A S E  
C O M P L E T E D

C A P E X  I S  
N O R M A L I Z I N G  T O  
A  L E V E L  A L I G N E D  
W I T H  D E P R E C I A T I O N



A BALANCED MANUFACTURING PLATFORM WILL 

ENABLE A LOCAL-TO-LOCAL BUSINESS MODEL

12

R E D U C E D  E X P O S U R E  
T O  C U R R E N C Y  
F L U C T U A T I O N S

R E D U C E D  R I S K S  
A N D  S U P P L Y  C H A I N  
D I S R U P T I O N S

L O W E R  D U T I E S  A N D  
G E O P O L I T I C A L  
U N C E R T A I N T Y

L O W E R  
E N V I R O N M E N T A L  
I M P A C T

ADVANTAGES

Mid-term capacity

N O R T H  A M E R I C A
D A Y T O N

N O R D I C S
N O K I A

C E N T R A L  E U R O P E
O R A D E A  

Capacity utilization in 2025

25% 30% 45%

2

1 1 1

1) Percentage of total passenger car tire production capacity in 2028
2) Internal target capacities in 2028. A network of manufacturing partners supporting own production 



HIGHER SATURATION WILL IMPROVE 

EFFICIENCY AND REDUCE UNIT COSTS
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I M P R O V E D  
P R O D U C T I V I T Y  
A C R O S S  S I T E S

I N C R E A S E D  
C A P A C I T Y  
U T I L I Z A T I O N

R E D U C E D  
W A S T E

ONGOING ACTIONSS C A L I N G  V O L U M E S  D R I V E S  
L O W E R  U N I T  C O S T S

Production 
volume

Unit cost

20292025



M O D E R N  T E C H N O L O G Y  A N D  

H I G H  L E V E L  O F  A U T O M A T I O N  

W I L L  D R I V E  C O N S I S T E N T  

Q U A L I T Y
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SHARE OF SUSTAINABLE MATERIALS WILL 

INCREASE AND CO2 EMISSIONS DECREASE 

28%

50%

0

10

20

30

40

50

60

2025 2030 target

Nokian Tyres Scope 1  & 2 emission per product ton (kg CO2e/t). The 
figures include the factories in Finland and the US, and from 2025 also 
the factory in Romania.

-84%

OUR FACTORY CO2 EMISSIONS ARE AT 

AN INDUSTRY LEADING LEVEL

RENEWABLE AND RECYCLED 

MATERIALS IN OUR TIRES

%

~ NOKIAN TYRES RANKED 98. IN TIME’S WORLD’S MOST SUSTAINABLE COMPANIES 2025 LIST ~

76
8

GOLD

Top 2% of assessed companies

76.1

0

100

200

300

400

500

600

700

800

2015 2020 2025

Our long-

term target 

is to reach 

net zero by 

2050

kg CO2e/t



WE ARE REFOCUSING OUR POSITION WHERE 

WE CAN MAKE A DIFFERENCE

LEADING 
POSITION  

 
IN WINTER

ABOVE-MARKET  
GROWTH 

IN ALL-SEASON 
AND ALL-WEATHER 

ABOVE-MARKET 
GROWTH

IN AGRICULTURE 
AND FORESTRY

P A S S E N G E R  C A R  T Y R E S 1 H E A V Y  T Y R E S 1

V I A N O R  E U R O P E ,  B 2 C  A N D  B 2 B  C H A N N E L S  A S  
K E Y  E N A B L E R S

16 1) In Europe and North America



WINNING IN WINTER, 

STRENGTHENING IN ALL-SEASON

17

P A S S E N G E R  C A R  T Y R E S
V O L U M E  M I X  D E V E L O P M E N T



OUR JOURNEY CONTINUES WITH NEW 

INNOVATIVE PRODUCTS

18

TOTAL IMPACT 
EUR 1.5 BN

IN 2026–2029

P A S S E N G E R  C A R  T Y R E S H E A V Y  T Y R E S



P I O N E E R I N G  S A F E T Y  

F O R  9 0  Y E A R S

The first winter tire in the 
world ”Kelirengas”

1936
The first Hakkapeliitta 
winter tire introduced

… A N D  S T I L L  M O V I N G  F O R W A R D :

1934

19



N O K I A N  T Y R E S
H A K K A P E L I I T T A  0 1
W o r l d ’ s  f i r s t  w i n t e r  t i r e  w i t h  
o n - d e m a n d  g r i p



NOKIAN TYRES HAKKAPELIITTA 01

C O M P A R E D  T O  T E S T - W I N N I N G  N O K I A N  T Y R E S  H A K K A P E L I I T T A  1 0  ( 2 0 5 / 5 5  R 1 6 )  

( i n t e r n a l  t e s t  r e s u l t s )  

10%
B E T T E R  I C E  G R I P

U P  T O

30%
L E S S  R O A D  W E A R

U P  T O

1 dB 
L O W E R  I N T E R I O R  N O I S E

U P  T O



N O K I A N  T Y R E S
S N O W P R  O O F  3 P
F i r s t  c l a s s  p e r f o r m a n c e  f o r  C e n t r a l  
a n d  S o u t h  E u r o p e a n  d r i v e r s



R OLLIN G  R E S IS T A N CE

D R Y BR A K IN G

LON G IT U D IN A L 
A QU A PLA N IN G

LA T ER A L A QU A PLA N IN G

WET  HA N D LIN GWET  BR A K IN G

S N OW HA N D LIN G

S N OW A CCELER A T ION

S N OW BR A K IN G

N O K I A N  T Y R E S  
S N O W P R O O F  3 P

A V E R A G E  O F  
C O M P E T I T O R S *

*Compared to four premium competitors

OUTSTANDING PERFORMANCE, 

TOP-TIER SAFETY



WE WILL INVEST SIGNIFICANTLY IN OUR 

BRAND TO SUPPORT FUTURE DEMAND

26
C O N S U M E R  F O C U S
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NOKIAN TYRES AS 
AN INVESTMENT



WE HAVE UPDATED OUR FINANCIAL TARGETS

28

Dividend policy unchanged: Nokian Tyres’ target is to pay a dividend of at least 50% of its net earnings. 

T A R G E T S  B Y  T H E  E N D  O F  2 0 2 9  

NET SALES EUR 1.8-2.0 BILLION N E T  S A L E S

SEGMENTS EBITDA >24%
SEGMENTS OPERATING PROFIT >15%

P R O F I T A B I L I T Y

C A P I T A L  S T R U C T U R E NET DEBT/SEGMENTS EBITDA <2



0.55 0.55 0.55

0.25 0.25

0,00

0,20

0,40

0,60

2021 2022 2023 2024 2025

2025 DEMONSTRATED SOLID PROGRESS 

TOWARD OUR 2029 TARGETS
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N E T  S A L E S S E G M E NT S  E B I T D A - % 1

N E T  D E B T / S E G M E N T S  E B I T D A 1

26.7

20.7

14.5 14.4
16.2

0

5

10

15

20

25

30

2021 2022 2023 2024 2025 2029

1.39 1.35
1.17 1.29

1.37

0,0

0,5

1,0

1,5

2,0

2021 2022 2023 2024 2025 2029

EUR billion

Target 1.8-2.0
Target >24%

-1,0

0,0

1,0

2,0

3,0

2021 2022 2023 2024 2025 2029

Target <2

%

EUR/share
D I V I D E ND  P E R  S H A R E

1) 2021  and 2022 figures include Russia

3.0
3.3

1.30.4
-0.2

0.60

0.40

0.20

3.0

2.0

1.0

0.0

-1.0

2.0

1.0

0.0

0.5

1.5
Net sales

Russian market
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ONGOING INITIATIVES WILL STRENGHTEN OUR 

POSITION AND IMPROVE EFFICIENCY

30

C O M M E R C I A L

• IMPROVING POSITION IN 
PCT CENTRAL EUROPE 
AND NORTH AMERICA

• STRENGTHENING 
PARTNERSHIPS 

• CONSISTENT PRICE 
REALIZATION

EUR 100–120 million

O P E R A T I O N S

• REDUCING FIXED COSTS 
THROUGH SCALING

• IMPROVING EFFICIENCY 
ACROSS SITES

• ENHANCING SUPPLY 
CHAIN EFFICIENCY

EUR 40–50 million

F I X E D  C O S T S  &  
I N D I R E C T  S O U R C I N G

• OPTIMIZING FIXED COSTS 

• OPTIMIZING INDIRECT 
SPENDING INCLUDING 
FOLLOWING RIGOROUS 
PURCHASE PROCESS

T I R E  D E S I G N  &
R A W  M A T E R I A L S

• OPTIMIZING RAW 
MATERIAL SOURCING 
AND USE

• OPTIMIZING PRODUCT 
DESIGNS FOR THE 
SUSTAINABLE USE OF 
RAW MATERIALS 

EUR 50–60 million

S E G M E N T S  E B I T D A  I M P R O V E M E N T  B Y  2 0 2 9
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NOKIAN TYRES IS AN ATTRACTIVE 

LONG-TERM INVESTMENT OPPORTUNITY

Leading position in winter tires

Above-market growth in all-

season and all-weather tires

Above-market growth in 

agri and forestry tires

N E T  S A L E S  E U R  
1 . 8–2 . 0  B I L L I O N

S E G M E N T S  
E B I T D A  > 2 4 %

S E G M E N T S  O P E R A T I N G  
P R O F I T  > 1 5 %

N E T  D E B T / S E G M E N T S  
E B I T D A  < 2

H O W  W E  W I N

W H E R E  W E  P L A Y

W H A T  W E  F O C U S  O N

Nordics: 

strengthen our #1 position

Central Europe: 

grow above market average

North America: 

grow above market average

Value captured by premium 
positioning and mix enhancement

Vianor Europe, B2B and 
B2C as enablers

Strong product innovation

Consumer focus

Operational excellence

Local-to-local business model

Experienced and engaged team

F I N A N C I A L  T A R G E T S *

*Targets extending until the end of 2029



Thank you! 
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