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N O K I A N  T Y R E S  I S  A

L I F E  D R I V E N  C O M P A N Y.

O U R  M I S S I O N  I S  T O

G I V E  Y O U  P E A C E  O F  M I N D

U N D E R  A L L  C O N D I T I O N S .
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YEAR 2017
RESULTS 
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S T R O N G  P E R F O R M A N C E  I N  2 0 1 7
P o s i t i v e o u t l o o k f o r  2 0 1 8

Key figures, MEUR 2017 2016 Change%

Net sales 1,572.5 1,391.2 13.0

Operating profit 365.4 310.5 17.7

Operating profit % 23.2 22.3

Profit before tax 332.4 298.7 11.3

Profit for the period 221.4 251.8 -12.1

Earnings per share, EUR 1.63 1.87 -13.0

Equity ratio, % 78.2 73.8

Cash flow from operating activities 234.1 364.4

Gearing, % -14.2 -19.7

Interest-bearing net debt -208.3 -287.4

Capital expenditure 134.9 105.6 27.8
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B U S I N E S S  U N I T S  2 0 1 7
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P a s s e n g e r  C a r  T y r e s a n d  H e a v y  T y r e s s h o w e d  p r o f i t a b l e  g r o w t h

PASSENGER CAR TYRES

69% (67%)

HEAVY TYRES

10% (11%)

VIANOR

21% (23%)

P A S S E N G E R  C A R  T Y R E S

• Net sales: 1,138.8 M€; +16.1%

• EBIT: 359.9 M€; +17.7%

• EBIT margin: 31.6% (31.2%)

H E A V Y  T Y R E S

• Net sales 172.3 M€; +11.0%

• EBIT: 32.2 M€; +14.1%

• EBIT margin: 18.7% (18.2%)

V I A N O R

• Net sales: 339.4 M€; +1.4%

• EBIT: -5.8 M€; +28.4%

• EBIT margin: -1.7% (-2.4%)

N E T  S A L E S  1 , 5 7 2 . 5  M €



R E C O R D  N U M B E R  O F  N E W  P R O D U C T S  I N  2 0 1 7

12

N o k i a n  H a k k ap e l i i t t a  9  
a n d  H a k k a p el i i t t a  9  S U V
(Nordic countries, Russia, 
North America)

N o k i a n  H a k k a B l a c k  2 /
2  S U V  a n d  B l u e 2  S U V
(Nordic countries, Russia)

N o k i a n  e N T Y R E C / S
(North America)   

N o k i a n  N o rd m a n  7  
a n d  N o rd m a n  7  S U V
(Nordic countries, Russia, 
North America)

P a s s e n g e r  C a r  T y r e s



M O R E  S A L E S  F R O M  C O M P E T I T I V E  N E W  P R O D U C T S

N o k i a n  E -Tr u c k s e r i e s
Truck and bus tyres
(Central Europe and 
Nordic countries)

N o k i a n  H a k k a Tr u c k
S t e e r
All-Season tyre

N o k i a n  H T S  G 2
Second generation of 
harbor tyres

N o k i a n  H a k k ap e l i i t t a  
C i t y  B u s
Urban tyre for all-year use
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H e a v y  T y r e s



TO TA L I N V E S T M E N T S 2 0 1 8 E :  2 6 0  M €
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I n v e s t m e n t s  1 3 4 . 9  M € i n  2 0 1 7 ,  i n  F i n l a n d  5 5  M €

Investments 2018E

N O K I A  F A C T O R Y  A N D  G L O B A L  

D E V E L O P M E N T  P R O J E C T S  7 5  M E U R

R U S S I A  4 0  M E U R

H E A V Y  T Y R E S ,  S A L E S  C O M P A N I E S  

A N D  V I A N O R  C H A I N  3 5  M E U R
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C O N S T R U C T I O N  W O R K  O F  D A Y T O N  

F A C T O R Y  ( T N ,  U S A )  1 1 0  M E U R
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O U R A M B I T I O N  I S  T O  D O U B L E S A L E S

W I T H I N N O R T H  A M E R I C A
T h e  c o n s t r u c t i o n  w o r k  o f  t h e  t h i r d  f a c t o r y  s t a r t e d



D A Y T O N  F A C T O R Y  I N  N U M B E R S  
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S u s t a i n a b l e  m o d e r n  p r o d u c t i o n
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T Y R E  T E S T I N G  AT  A L L E X T R E M E S

Nokia, 
Finland,

HQ

Ivalo, 
Lapland, 
Finland

IN THE 
FUTURE!

Santa Cruz 
de la Zarza, 

Spain

A q u a p l a n i n g a n d  h o t a s p h a l t o n  t h e f u t u r e t e s t t r a c k b u i l t i n  S p a i n
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OUTLOOK AND 
GUIDANCE 2018



O U T L O O K  2 0 1 8
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O U T L O O K  2 0 1 8

Y E A R  2 0 1 8  G U I D A N C E

P o s i t i v e  o u t l o o k

N O K I A N  T Y R E S ’  A S S U M P T I O N S

• New car sales growth 2% in Europe

• New car sales in Russia to increase by 12–15%

• The demand for passenger car tyres in Central Europe, North America and the Nordic countries to show some 
growth. Demand in Russia (sell-in) to increase by 3–5%

• Raw material costs (€/kg) are estimated to remain approximately at the same level in 2018 compared with 2017

• The demand for Nokian Heavy Tyres’ core products is estimated to remain healthy

• Nokian Tyres’ financial position remains solid

• Nokian Tyres’ position is expected to improve in all key markets. In Russia, the company expects to retain and 
further strengthen its market leader position in the A+B segments in 2018

• New flagship products will strengthen Nokian Tyres’ position

• Profitability supported by efficient cost structure and productivity on the back of high share of Russian 
production 

• In 2018, with the current exchange rates, net sales and operating profit are expected to grow compared with 2017
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THANK YOU!


